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NEW CRISIS WINNERS: MEDIA DOUBLE THEIR AUDIENCE 
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News shows by foreign broadcasters 

News shows on national TV  

(SLO1, SLO2, SLO3) 

News shows on commercial TV (POP TV) 

News on social media 

Online news portals 

News shows on commercial TV 

(Planet TV) 

News shows on commercial TV 

(Nova24) 



Books 

Social networks 

56% Movies 

90% 

Series 46% 

Documentaries 31% 

Pages with specific topics  

(fun contents) 

24% 

Entertainment shows 24% 

23% 

Music programs 

Culinary shows 

Forums 

19% 

14% 

13% 
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NEW CRISIS WINNERS:  

% FOLLOWING MORE THAN 

USUALLY 
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THANK YOU FOR YOUR 

TRUST! STAY HEALTHY! 


